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Taking Your Digital Direct Response 
Program to the Next Level with Media

Description:
Session Goal: Provide a ‘next level’ for digital direct response program. If someone has the basics up and running, what can they take on next? 
Takeaways: Google Grant Checklist, GTM Guide/checklist

Part 1
1. So, You’ve Got the Basics
a. Email 
b. Website 
c. Donation Forms 
d. Google Analytics 
e. Speaker Notes: It’s important to have these basics down, before taking your digital direct response program to the next level. The items in this next phase will rely on having a solid foundation to your program
2. Agenda
a. Paid Media
b. Social Media
c. Analytics
d. Testing
3. Paid Media 
a. [Definition]
b. Channels: Google Ads, Bing Search, Facebook Advertising, Native Advertising
c. Benefits:
d. Speaker Notes: 
4. Paid Media 
a. Google Ad Grants
i. $10,000 USD in in-kind advertising on Google AdWords
ii. Restrictions
iii. Country availability
5. Paid Media
a. Google Ad Grant Breakthrough

6. Social Media
a. A Communication Channel for Your Nonprofit
i. Engagement and education
ii. Brand building
iii. Program recruitment
iv. Fundraising
b. Speaker Notes: Social media is an important and (mostly) free channel to communicate with your donors and constituents. It is important to integrate social media usage into your strategy.
7. Optimizing Your Social Channels
a. Choose the Right Networks
b. Create a Strategy
i. What posts were successful in the past?
ii. What information do you need to share?
iii. Who is your audience for each channel?
c. Be Visual
d. Create a Calendar
e. Share Your Story
f. Promote Your Channels
g. Speaker Notes: A few simple steps can provide a solid social media strategy…

Part 2
8. Testing
a. A/B Testing
i. [bookmark: _GoBack]Multivariate testing to help you determine the most effective marketing strategy
ii. Uses: 
1. Email: Send date/time, subject line
2. Website: Text, Color, Button Shapes, Button placement
3. Donation Forms: Length, Fields, Questions, Donation Amounts
9. Testing
a. Tools


10.  Google Analytics 
a. UTM Parameters
i. [Definition]
ii. [Uses]
11. Google Analytics
a. Google Tag Manager
i. [Definition]
ii. [Uses]
12.  Questions
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